AnnoTauus gucuuruinHael M. 1.1.9 JlucuuminHa. YpaBieHrue NpOeKTOM U
TEXHOJIOTUYECKOE MTPEAIPUHUMATEIIHCTBO

Juciuniuza "YnpaBiaeHHEe NPOEKTOM M TEXHOJOTMYECKOE IMPEANPUHUMATENBCTBO" HU3Yy4aeTcs
oOyJaromMucs MO OCHOBHOW  mpodeccMoHanbHOM  oOpa3oBaTelbHON  Iporpamme
"MckycCTBEHHBII MHTEIJIEKT B CTPOMTENBHOM oTpaciau" HanpasieHus noarorosku "08.04.01
CtpoutenbcTBo'.

Hucuurmunna usydaercst B 4 cemectpe. OOmias TpyI0€MKOCTh AMCHUIUIMHBI cocTaBiser 108/3
yacoB/3.ea. CamocTosATeNbHas paboTa 3aKIII0YaETCs B BBINIOJIHEHUH Pa0OT, yKa3aHHBIX B pazjele 4.

B xome u3yueHHs IUCHUIUIMHBI OCYIIECTBIISIETCS TEKYIIMH KOHTPOJIb B (OpME TEXHOJIOTHH
PEUTHHIOBOTO KOHTPOJII B COOTBETCTBUU C TEXHOJIOTMYECKOW KapThl IUCLUIUIMHBI, PA3MEILEHHOM
Ha 3JIEKTPOHHOM KypCe, a TaK)Ke MPOMEKYTOUHBI KOHTPOJIb B (hopme 3auerT.

Lenbro n3yueHust JUCUUIUIMHEI ABIseTCA (POPMUPOBAHUE CIICAYIONIMX KOMIIETEHLIUH:

1. OIIK-3 Cnoco0OeH CcTaBUTh M pemaTh HAyYHO-TEXHHYECKHE 3a7adyd B  00IacTH
CTPOUTENBCTBA, CTPOUTEIHHOW HHAYCTPUU M KWIUIIHO-KOMMYHAIBHOTO XO3SiCTBa Ha
OCHOBE 3HaHUS NIPOOJIEM OTPACIIU U OIBITA UX PEIICHUS

2. OIIK-7 CnocobeH ympaBiiTh OpraHu3alueld, OCYIIECTBISAIONICH NeATeIbHOCTh B
CTPOUTEIILHOM O0Tpaciu U chepe KIITUITHO-KOMMYHAITBHOTO X031CTBa, OPTraHH30BBIBATh U
ONTUMHU3HPOBATH €€ MMPOU3BOJICTBEHHYIO JIEATEIHHOCTh

3. YK-2 CniocobeH ynpaBisiTh IPOSKTOM Ha BCEX 3Tarax ero XU3HEHHOTO IHKIIA

B XO04€ U3YUCHUA NUCHHUIUIMHBI ITOCJICAOBATCIIBHO PACCMATPUBAIOTCS TEMBbI:

BBeneHre B MHHOBAIIMOHHOE Pa3BUTHE
busnec-unes, OnM3Hec-MoJIeNb, OM3HEC-IUIaH
OneHka pbIHKa

Product development

Customer development

Tpancdep TeXHONIOTUI U TUIIEH3UPOBAHUE

OneHka MTHBECTULIMOHHOW ITPUBIIEKATEIbHOCTH IIPOEKTA
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HMHHOBaIMOHHAs YKOCUCTEMA. FOCYZ[apCTBeHHaSI WHHOBAIIMOHHAsA IIOJIMTHKA

OcCHOBHBIMU CTpaTeruuecKUMHU o0pa3oBaTeNbHBIMH TEXHOJOTUSIMU SIBIISTFOTCSL:
HCCICO0BATCIIbCKUC, JICKHMOHHBIC 3aHATHA, IPAKTUICCKUC 3aHATHAA.

B pamkax yka3aHHBIX TEXHOJOTHA MPUMEHSIOTCS TaKTHYECKHe 00pa3oBaTelbHBIC TEXHOJIOTHHU:
case-study, 3aganus, ”HGOPMAIIMOHHBIC.



